BIMBO
®

NOURISHING A BETTER WORLD

INVESTOR
PRESENTATION

Third Quarter 2018




Gru pO Blmb() TOday Control Group: 75%

Float: 25%
G- 3 , . : : ‘Points of 3
Market cap @ Sales® Adj. EBITDA®? Countries Plants | - Routes 2R Associates~ Products
US$10.2Bn US$14.9Bn US $1.6Bn 32 199 460,000 a3.2 mm a 1 3000 a13, 00
North America Mexico Latin America EAA

U.S. Canada sy BiMB0 oy <% BIMBO

i 3 ‘.=!—4 ?' 'S “5’ /—? -;._, ‘:Z. Pan ]
A 0 ' T (MOMD BIMBC gwsg Miao

S, @ Orteia e D B

1 —a =

9 Ty Wi

Qrtesano

Tittle 4. '
l!Bﬂ’es MCGAVIN'S MATIN -
MRS BAIRD'S. 3
P I

D s
@) ~ (Ortesano

(1) As of September 27 ™, 2018. Expressed in US$ at the FX of $18.78 Ps./US. (2) Net sales and Adjusted EBITDA for the last twelve months ended Septe
respectively. Converted to US dollars using an average FX rate of the period of Ps. 19.02/US$. Adj. EBITDA excludes the non

mbe r 30", 2018 were Ps. 282,888 million and Ps. 29,771 million,
-cash charges related to the VSP and organizational restructuring initiatives implemented in
Canada and the U.S.



Globally Present, Locally Committed

North America @) —
A Sales: 50%

Figures for the last twelve months ended as of September 30
-time charges for the VSP and

Note: Adjusted EBITDA excludes the one

Europe.

__ Latin America @
A Sales: 10%

EAAG)

A Sales: 9%

organizational restructuring initiatives implemented in Canada and the U.S.
(1) Includes operations in the U.S. and Canada. (2) Includes operations in Central and South America. (3) Includes operations

in Europe, Asia and Africa. (4) Devel
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ped markets include U.S., Canada and



Resilient Industry with High Growth Potential

Grupo
Bimbo
4.5%
Artisanal .
31%
US $418 Bn
Industryd)
Private
Label
10%
GB
represents

4.5%

of the global market share

(1) Source : Global Data as of 2017
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AResilience to economic downturns
ANon -discretionary consumer products
AHigh consumption frequency

AHighly fragmented industry
AShort shelf life of products makes industry
local

AScale and diversification

AStrong franchise and brand equity
AProduct quality

Alnnovation capabilities
ADistribution efficiency

AHigher disposable income in Emerging
Markets

ATaste shift in Asia and the Middle East

AGreater variety of premium and healthier
products in developed markets



